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SUMMARY AND OVERVIEW

The aim of this study on roadmapping software is to provide an overview of available roadmapping tools.

MOTIVATION, METHOD AND FINDINGS

In 2007 the current development state of roadmapping software tools was investigated in the German article “Software
Werkzeuge zur Unterstitzung des Technologie-Roadmappings” by Ralf Isenmann. Since then a lot has changed: Some
of the examined products disappeared from the market while established software producers and startup companies
have entered the field. This study is intended to provide an overview of available Roadmapping Software available on
the market in 2017 and a decision-making aid for readers. It is based on the “Practical Study on Roadmapping” that was
published in 2016.

We were able to identify a large number of software products, which are - with the exception of MS Office - used princi-
pally for Roadmapping. We have sent two surveys to the software producers, from which one was meant to be filled out
by themselves and the other by their reference customers. Their statements about the mapping range of the roadmaps,
additional methods, graphical user interface, technical interfaces and data storage as well as general company related
characteristics were validated by us afterwards - e.g. by attending online demonstrations and testing the software by
ourselves. In this publication we would like to make some of our findings accessible to everybody.

Apart from the findings for each product we were also able to make some general observations, e.g:

1. The products differ strongly in the range of functionality and were developed based on different perceptions of the
term “Integrated Roadmapping”.

2. The adaptability of the products varies. It ranges from very high levels of flexibility to more rigid processes with fixed
underlying data structures.

In conclusion, it can be said that due in particular to the high adaptability of some products this study can only offer an
initial orientation.
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ACCOLADE PLATFORM - KEY FACTS

GENEREALLY RECOMMENDED WHEN:
All-in-one solution with focus on downstream resource

management is required 9 Snpheon

COMPANY'S NAME: Sopheon GmbH

ACCOLADE PLATFORM
YEAR OF FOUNDATION: 1993 REFERENCE CUSTOMERS,

) KIC InnoEnergy, Pall Corporation, ConAgra
LOCAT.IONS' Foods, Solvay, Sabic, Abbott Laboratories,
Bloomlngl:on, us Regal Beloit etc.

Arvada, US FOCUS ON SECTORS:
Guildford, GB

Chemical industry, plant manufacturing,
industrial production, high-tech, consumer
goods, packaging, transport

Amsterdam, NL
Darmstadt, DE
Paris, FR

EMPLOYEES: >50

WEBSITE: www.sopheon.com E ——
CEO: Pieter Leijten e ==
BUSINESS AND SALES MODEL: Saa$, Product, Consulting View after login
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ACCOLADE PLATFORM - ROADMAPPING

ELEMENTS:

Accolade bl L
«  Products and services t;:-m:;nm—.._. e —
« Initiatives, trends, market developments and ideas = __= == M=—=T"

«  New technologies
+  Milestones

+  Projects

- Expert functions
«  Decision points

LINKS:

+  Simple connection between different and
similar element types

FILTERING / AGGREGATION:
« By chosen element types |
»  According to expert functions ,...,
i"“ N .m

Lrce trs e it L
:

Roadmapping view
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ACCOLADE PLATFORM - ADDITIONAL METHODS AND REPORTING

UPSTREAM
DATA ANALYSIS

DOWNSTREAM
MANAGEMENT

REPORTS

« Capability Maturity Model
« Portfolios

- Management of resources

« Risk analysis

- Newsletter

- PDF / MS Office
« System internal
- JPG

Portfolios
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ACCOLADE PLATFORM - OTHER

INTERFACES:

«  CSVimport and export
«  XLS import and export
+  Free available API

SERVER AND DATA STORAGE:

«  Microsoft Server

SECURITY REGARDING SAAS USAGE:

IS0 27001 certified data center
« Memory location is chosen together with customer

SUPPORT:

+ Telephonic & written
+  Documentation

«  Training materials

+ Training videos

HIGHLIGHT:

+  Reports that were exported as MS Office files stay connected to the

Microsoft database and are updated automatically.
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Project Closed @ Open Breakthrough 5 122,500 86,740 26,791

Project Model (2, Classic Stage-Gate™ New Product 5 96,000 79,622 10,816
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Project Class (2@ Product Project o |Customization 3 27,200 25,337 2,003
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BUBBLE INNOVATOR PPM - KEY FACTS

GENEREALLY RECOMMENDED WHEN:
Market analysis is completed and planning and management of

innovative projects is the main focus BUbble INNOVATOR

COMPANY'S NAME: Bubble Ltd.
BUBBLE INNOVATOR PPM

YEAR OF FOUNDATION: 1999 (ab 2007 Software Produkl:e] .  REFERENCE CUSTOMERS:
Element Six, Depuy Synthes,

LOCATIONS: Severn Trent Water etc.
Cambridge, GB FOCUS ON SECTORS:
Phoenix, US '

Initially focused on manufacturers of medical
devices, orientation away from industry focus

EMPLOYEES: 15-50
WEBSITE: www.bubblegroup.com | —— =
CEQ: Peter Hoyland I —_—
BUSINESS AND SALES MODEL: SaaS, Consulting View after login
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ELEMENTS:

+ Initiatives, trends, market developments and ideas

+ Milestones

«  Projects

+  Expert functions
+  New technologies

LINKS:

«  Simple connection between different and
similar element types

FILTERING / AGGREGATION:

By chosen element types

BUBBLE INNOVATOR PPM - ROADMAPPING

Table | Timelne | Priorsoion Roadmop | Resoure || Repon | Capacity

Roadmap elements
TRATEGIC INITIATIVES

MARKET DRIVERS

TECH. / CAPABILITIES

SKILLS, PARTNERS & PROGRAMS
Life Sciences

Cost Reduction

2

"I

Growth in Core Markets

Mobile Health (MHealth)

- Gauntlet Handheld Mediscan

R - Patient Monitor - Model HLT.

Medicl maging - Project ‘Supalight

Personalized Healthcare:

2010 201
Roadmap elements

STRATEGIC INITIATIVES

MARKET DRIVERS

SKILLS, PARTNERS & PROGRAMS ‘M

Long Term Strategic Partnership

Life Sciences

Cost Reduction
Ciiticality: Low

Go For Growth.
Q Personalized Healthcare
Mobile Health (MHealth)
TECH. / CAPABILITIES &

From R - Gauntlet Handheld MediScan to TECH. / CAPABILITIES. Smart Software

Hne Ension R - Gauntlet Handheld Mediscan
R - Patient Monitor - Model HL7
Research
St Medical Imaging - Project 'Supalight

2020 2025 2030 203

Roadmapping view
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BUBBLE INNOVATOR PPM - ADDITIONAL METHODS AND REPORTING |9

Table Timeline Prioritisation Roadmap Resource Report Capacity

Project Type portfolio

« Portfolios T — e
U PST R EA M ::g: 20203 " : :.Tlne Extension IF(oTod & Bever..
« Balanced scorecard RE 3 S — T
DATA ANALYSIS " . v 5% oy i stns
« Capability Maturity Model &5 ——
p y y

High 203 —m NPD 80

High 203 m NPD Life Sciences

Capability Maturity Model

DOWNSTREAM

MANAGEMENT » Management of resources

« Newsletter
REPORTS « System internal
- PDF / MS Office

System internal reporting
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BUBBLE INNOVATOR PPM - OTHER

INTERFACES: HIGHLIGHT:

«  CSVimport and export »  Clear roadmap that matches scientific standards
+  Freely available API

SERVER AND DATA STORAGE:
+ Usage as SaaS

SECURITY REGARDING SAAS USAGE:

« Microsoft SQL data base with current version

Growth in Core Markets

+  Encryption
« Hosted at AWS Relational Database Service

SUPPORT:

+ Telephone & written
+  Documentation

«  Training materials

Roadmap
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INSPIRD ROADMAP - KEY FACTS

GENEREALLY RECOMMENDED WHEN:
Research intensive complex products with complex budget management

COMPANY'S NAME: InspiRD. Inc.

tatinspird

YEAR OF FOUNDATION: 201 INSPIRD ROADMAP
LOCATIONS: REFERENCE CUSTOMERS:
Mission Viejo, US ChromLogic, Northrop Grumman,
Johnson&Johson, IOMAXIS, Booz | Allen |
Hamilton, VEXTEC, ASD(R&E) etc.
FOCUS ON SECTORS:
Aviation and defense, biomedicine, high tech,
automotive
1 ¥ ELEE E ‘
EMPLOYEES: 15-50 Do e -
WEBSITE: www.inspird.com = =
CEO: Sung Pak D= I

BUSINESS AND SALES MODEL: Product, SaaS

View after login
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ELEMENTS:

«  Products and services

«  Milestones

+  Decision points
«  Projects

+  Requirements

LINKS:
+  Simple connection between different
and similar element types

« Conditional link between
various element types

+ Hierarchical integration of different
and similar elements

FILTERING / AGGREGATION:

By chosen element types

INSPIRD ROADMAP - ROADMAPPING
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INSPIRD ROADMAP - ADDITIONAL METHODS AND REPORTING

« Balanced scorecard | =
« Capability Maturity Model |
« Portfolios -

UPSTREAM
DATA ANALYSIS

Capability Maturity Model

- Management of resources

DOWNSTREAM « Risk management « Test plan and result
MANAGEMENT + Project management / management

task management

Risk management
« Newsletter WQO
REPORTS « System internal Q=

- PDF / MS Office

System internal
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INSPIRD ROADMAP - OTHER

INTERFACES:
CSV import and export

JSON import and export
XML import and export
API freely available

SERVER AND DATA STORAGE:

Usage as SaaS

Local usage on own servers
Local database backup copies
Various database systems

SECURITY REGARDING SAAS USAGE:

Https and layers
Usage on standard clouds, e.g. Redhat, possible

SUPPORT:
Telephone & written
Documentation
Training materials
Training videos
Learning programme integrated in the software

HIGHLIGHT:

Good management of resources and decision materials for the ad-
ministration of budget and investors

& Skills @ Invest @® Manage

Investment Plan
| Charts
e Charts

Pipeline View
Revenue Forecasts
Pivot Table
Dashboard

Management of resources
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ITONICS ROADMAP - KEY FACTS

GENEREALLY RECOMMENDED WHEN:
Focus on analysis of external information

COMPANY'S NAME: ITONICS GmbH
YEAR OF FOUNDATION: 2009

ICONICS

ITONICS ROADMAP

LOCATIONS: REFERENCE CUSTOMERS:
NUrnberg, DE Audi, Bayern Innovativ, Siemens, ZF,
Berlin, DE Brose, Leoni, adidas etc.

FOCUS ON SECTORS:
Generalist - no industry focus

Kathmandu, NP
New York City, US

EMPLOYEES: >50
WEBSITE: www.itonics.de

CEOQ: Dr. Michael Durst

FURTHER SOFTWARE PRODUCTS: Scout, Radar, Foresight, Inspirator, Ideation
BUSINESS AND SALES MODEL: Product, SaaS, Consulting View after login
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ITONICS ROADMAP - ROADMAPPING

ELEMENTS:

+  Products and services
« Initiatives, trends, market developments and ideas

«  New technologies
« Milestones

+  Decision points

+  Projects

«  Expert functions

LINKS:

+  Simple connection between different
and similar element types

» Hierarchical integration of different
and similar elements

FILTERING / AGGREGATION:

By chosen element types
«  According to expert functions
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ITONICS ROADMAP - ADDITIONAL METHODS AND REPORTING

UPSTREAM
DATA ANALYSIS

DOWNSTREAM
MANAGEMENT

REPORTS

« Technology radar (Z)

« Portfolios (Z)

- Strategy maps ()

« Balanced scorecard (7]

» No integrated methods

- Newsletter
« System internal
- Workshop mode

« Technology atlas/map (Z)

- Capability maturity model (Z)
« Delphi studies (Z)

Z = "as an additional modul”
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ITONICS ROADMAP - OTHER

INTERFACES:

CSV import and export
Interfaces to ITONICS software products

SERVER AND DATA STORAGE:

Usage as SaaS

Local usage on own servers
Local data backup copies
Various database systems

SECURITY REGARDING SAAS USAGE:

German data center
1IS027001 certification of the data center

SUPPORT:

Telephone & written
Documentation
Training materials
Training videos

HIGHLIGHT:

Interface to knowledge databases (e.g. patent database)
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ONEDESK - KEY FACTS

GENEREALLY RECOMMENDED WHEN:

Stimulation by existing customers is main driver of innovation Q D I

COMPANY'S NAME: OneDesk Inc.
YEAR OF FOUNDATION: 2009

ONEDESK
LOCATIONS: REFERENCE CUSTOMERS:
Montreal, CA Not specified
FOCUS ON SECTORS:

Generalist - no industry focus

EMPLOYEES: 15-50 F”_ °
WEBSITE: www.onedesk.com | o
CEO: Faycal Kahloun | = b A
BUSINESS AND SALES MODEL: Saa$, product el || — P
View after login
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http://www.onedesk.com

ELEMENTS:

+  Projects
+  Employees

LINKS:

« Hierarchical integration of different
and similar elements

FILTERING / AGGREGATION:

By chosen element types

ONEDESK - ROADMAPPING
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ONEDESK - ADDITIONAL METHODS AND REPORTING

UPSTREAM - Helpdesk
DATA ANALYSIS » Recommendation system for
users
Recommendation system
DOWNSTREAM o of R =
MANAGEMENT anagement of resources B —

- App notification
- PDF / MS Office

REPORTS

App notification
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ONEDESK - OTHER

INTERFACES: HIGHLIGHT:

«  CSVimport and export »  Wide spectrum of usage, because different development directions
- Freely available API were taken - maybe also usable for other areas of the company.

+ JIRAinterface
- Salesforce, Twitter, Google, Single Sign-0n Interface

SERVER AND DATA STORAGE:

« Usage as SaaS
«  Local usage on own servers
+ Local database backup copies

SECURITY REGARDING SAAS USAGE:
«  Onservers in the USA

Innovation management Requirements management
Capture and analyze ideas from customers, team members, and Centralize requirements management activities. Trace requirements to
SU PPO RT business partners. customers and initiatives.
.
.
T | h & . tt Product Roadmapping Product hierarchy
L]
elepnone o written Present product lans to customers,teams, and executives Organizeproductsand eleasesfntoproduct familes,portfolosor
. other structure.
+  Documentation
-|- .. d Importing & exporting Dashboards & Reports
L]
ra Nl ng Vl QOS Get started quickly by importing requirements, enhancement requests, © Real-time dashboards and printable reports.

projects, customers, and users.

« Learning program integrated in the software
Wide spectrum of usage
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PRODUCTPLAN - KEY FACTS

GENEREALLY RECOMMENDED WHEN:
Multiple teams / departments with high self-responsibility

[ ]
—=ProductPlan
COMPANY'S NAME: Productplan
YEAR OF FOUNDATION: 2013 PRODUCTPLAN
LOCATIONS: REFERENCE CUSTOMERS:

Nike, Intuit, PBS, Expedia, Autodesk,
Alaska, Thomas Reuters etc.

FOCUS ON SECTORS:
Generalist - no industry focus

Santa Barbara, US

EMPLOYEES: 5 - 15 = e |

—— - —— ;,

CE T —
WEBSITE: www.productplan.com = =5 e
E N

CEO: Greg Goodman ——— E—

N
BUSINESS AND SALES MODEL: SaaS E— '

View after login
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http://www.productplan.com

ELEMENTS:

«  Products and services

+ Milestones
«  Projects
+  Expert functions

LINKS:

«  Simple connection between different
and similar element types

» Hierarchical integration of different
and similar elements

«  Aggregation of sub-roadmaps from teams / departments.

FILTERING / AGGREGATION:

- By selected element types
»  According to expert functions

PRODUCTPLAN - ROADMAPPING
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PRODUCTPLAN - ADDITIONAL METHODS AND REPORTING

_w. ::::: TR ——— |

= . [ o=

UPSTREAM « Capability Maturity Model N T =
DATA ANALYSIS - Balanced Scorecard - - =

Capability Maturity Model

Demo Product Roadmap

DOWNSTREAM
MANAGEMENT

» No integrated methods

Balanced Scorecard

GOV.UK Roadmap 2016-17

» External link without login - =
REPORTS « PDF / MS QOffice e ——
o PNG b e

External link without login
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PRODUCTPLAN - OTHER

INTERFACES: HIGHLIGHT:

Interface to Atlassian JIRA « Easy creation of different roadmaps as means of communication
that can be aggregated

SERVER AND DATA STORAGE:
Usage as SaaS

SECURITY REGARDING SAAS USAGE:
1IS027001 certification of the data center

SSL encryption

]

SUPPORT: Roadmaps

= o
Telephone & written I —— g 10
Documentation S e
Training materials R — e
Training videos — oo

T — . T
Aggregatable Roadmaps
—
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RECEPTIVE - KEY FACTS

GENEREALLY RECOMMENDED WHEN:
Optimization of an existing product based on needs expressed
by the customer is central

® RECEPTIVE

COMPANY'S NAME: Receptive Software Ltd.
RECEPTIVE

YEAR OF FOUNDATION: 2015 - REFERENCE CUSTOMERS:

veeqo, beatroot, Salesscreen, agorapulse,
LOCATIONS: Captio, Beekeeper, Serraview, Retrium etc.
Sheffield, GB

FOCUS ON SECTORS:
Software producers / Saa$ providers

EEEEEEEEE [0 [ e @
[Eeer|
EMPLOYEES: 5-15 | °
WEBSITE: www.receptive.io B
.
CEO: Hannah Chaplin e
BUSINESS AND SALES MODEL: Saa$S Viewafter logi
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http://www.receptive.io

RECEPTIVE - ROADMAPPING

ELEMENTS:

+  Projects

@ RECEPTIVE Dashboard  Suggest  Browse  Reports  Releases  Roadmap ’ Q

IS List View 1l Graphical View o Your graphical roadmap is public here . Change

« Thematic areas

Roadmap Editor

«  Customers

Theme: Reporting & asciane
Add A Divid

s .

B e e
FILTERING / AGGREGATION: =TT,

. By Chosen element typeS Features to add Theme: Integration & Import ¢ asdiane

b Ability to pull in 4 On user page. 4 Integrate | [ Ability to edit b Auto-generate | |4 Export all features.
laccount & user | |under the released | |with Gmai | |feature status on | integration code just
+ [T Add “prospect

smartlist” to propared reports

4 [C5T) ™he abiity to customize

the feature request form

[SmartList by feature | |results

4 Ability to fiter [0 Filter search

b Filter reports by | |4 Make it ed
timeframe [see and repd

|| ad
wher

b Import users from CSV b Update Receptive
feature status to

% Ability to add b Add vendor name and end user
custom data to a name to report csv downloads

4 Record feature -

Rece

's Roadmap

Theme: Reporting
Pre-configured report:| Vendor dashboard should Fitter search results. Make it easier to see  [Customise Report ‘Customer view: View total feature improve Customer
New customern include inter and report on feature | |Columns and Fiters. te features req: count Dashboard Feature
Theme: Integration & Import

Salesforce Integration Ability to pull in Export al features ? integrate with |7 Auto-generate An error callback

account & user Gmail Go-To integration code st when we use the

Au 19ging features | import users from CSV Update Receptive Ability 10 add custom |Add vendor name and end user name | Engagement emails
a 1o sser 10 report csv downloads for Internal Users

Theme: Communications

Add custom | Don't want to receive
Saved Replies

In-app notifications | Emai
inter

for my own

Theme: Workflow
Back arrow retums Declining a feature Ability to set “Created | show account Ability 10 knk end
you 10 where you should give you the by” on feature company in ‘Feature  users to a specific

Roadmapping view
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RECEPTIVE - OTHER

INTERFACES: HIGHLIGHT:
CSV import and export »  Software companies can integrate Receptive into their own
Freely available APl products and thereby offer a feedback tool to their customers,

Interface to JIRA, Zendesk, Salesforce and Zapier which integrates feedback directly in the strategy planning process.

SERVER AND DATA STORAGE:
Usage as SaaS

Suggest a feature for Receptive

SECURITY REGARDING SAAS USAGE:

Hosted at Amazon Web Services

SSL

Suggest a feature

Add details (if you need to)

SUPPORT:

Telephone & written
Documentation Requested by you
Training materials

Hide this feature from customers?

Training videos

Learning program integrated in the software

Feedback tool

\
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ROADMUNK - KEY FACTS

GENEREALLY RECOMMENDED WHEN:
Visualization of tabularly created project planning is central

COMPANY'S NAME: Roadmunk Inc.
YEAR OF FOUNDATION: 2012

Roadmunk

ROADMUNK
LOCATIONS: REFERENCE CUSTOMERS:
Toronto, CA Expedia, verizon, CocaCola, citibank,
Waterloo. CA Autodesk, Adobe etc.

FOCUS ON SECTORS:

Generalist - no industry focus

EMPLOYEES: 15-50
WEBSITE: www.roadmunk.com

CEO: Latif Naniji

BUSINESS AND SALES MODEL: SaaS, Product

View after login
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http://www.roadmunk.com

ELEMENTS:

+  Projects
+ Milestones

- Expert functions

LINKS:

« Hierarchical integration of different
and similar elements

FILTERING / AGGREGATION:

By chosen element types
+ According to expert functions

ROADMUNK - ROADMAPPING
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Roadmapping view

TIM CONSULTING

Technologie- und Innovationsmanagement

\

~ Fraunhofer
1AO



ROADMUNK - OTHER

INTERFACES: SUPPORT:
«  CSVimport and export + Telephone & written
PDF export +  Documentation
- Freely available AP «  Training materials
+ Interface to JIRA »  Training videos
« Learning program integrated in the software
SERVER AND DATA STORAGE:
. Usage as Saa$S HIGHLIGHT:
+ Local usage on own servers + The data table behind the software is high flexible and easy to use.

+ Local database backup copies
» Various database systems

SECURITY REGARDING SAAS USAGE:

- 1S027001 certification of data center
« Amazon Web Services

Flexible data structure
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SHARPCLOUD - KEY FACTS

GENEREALLY RECOMMENDED WHEN:
High competency in dealing with roadmaps and readiness to
self-define the data structure

i SharpCloud

COMPANY'S NAME: Sharpcloud Software Ltd.

SHARPCLOUD
YEAR OF FOUNDATION: 2012 . REFERENCE CUSTOMERS:
LOCATIONS: ot specihed
London, GB FOCUS ON SECTORS:
Houston, US '

Qil and gas, technology, aviation and
defense, (governments)

EMPLOYEES: 5-15
WEBSITE: www.sharpcloud.com
CEQ: Sarim Khan

BUSINESS AND SALES MODEL: SaaS, Product View after login
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SHARPCLOUD - ROADMAPPING

ELEMENTS:

Products and services

Projects

Expert functions

Initiatives, trends, market developments and ideas
New technologies

Employees

LINKS:
Simple connection between different
and similar element types

Conditional link between different element
types

FILTERING / AGGREGATION:

By chosen element types
According to expert functions

Roadmapping view
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SHARPCLOUD - ADDITIONAL METHODS AND REPORTING

UPSTREAM
DATA ANALYSIS

DOWNSTREAM
MANAGEMENT

REPORTS

« Capability Maturity Model
- Balanced Scorecard
« Strategy Map

» No integrated methods - BN

Balanced Scorecard

" B =

« System internal -al mEEEe
- PDF / MS Office ety

=0 o 4

System internal reporting

\
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SHARPCLOUD - OTHER

INTERFACES: HIGHLIGHT:
Interface to Zapier +  Graphical presentation of data also works when changing the
CSV import and export underlying data structure.

Freely available API

SERVER AND DATA STORAGE:

Usage as SaaS
Local usage on own servers
Local database backup copies

SECURITY REGARDING SAAS USAGE:

Microsoft Azure Cloud

SUPPORT:
Telephone & written
Documentation
Training materials

Flexible GUI
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AHA! - KEY FACTS

COMPANY'S NAME: Aha! Labs Inc.
YEAR OF FOUNDATION: 2013

LOCATIONS:
Menlo Park, USA

AHA!

REFERENCE CUSTOMERS:
2U, 360pi, Acquia, acrobatiq,
aquicore, Astucemedia, Atlas Medical

FOCUS ON SECTORS:
Generalist - no industry focus

WEBSITE: www.aha.io
CEO: Brian de Haaf
BUSINESS AND SALES MODEL: SaaS

View after login
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PLANVIEW ENTERPRISE PLATFORM - KEY FACTS

e T L ——
COMPANY'S NAME: Planview GmbH PLANVIEW?®
YEAR OF FOUNDATION: 1989
LOCATIONS: PLANVIEW ENTERPRISE PLATFORM
Karlsruhe, DE REFERENCE CUSTOMERS:
Berkshire, GB Not specified
Rom, IT
Austin, US FOCUS ON SECTORS:
Sydney, AU Generalist - no industry focus
Bangalore, IN

EMPLOYEES: >50
WEBSITE: www.planview.de
CEO: Jeff Durbin, Greg Gilmore

FURTHER SOFTWARE PRODUCTS: Planview Enterprise, Troux, Projectplace,
Insight Analytics and Reporting, OpenSuite Integration, Plattform

BUSINESS AND SALES MODEL: Product, Consulting s e I ————————

View after login

I
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INTRAPRO INNOVATION ROADMAPPING - KEY FACTS

BB
|
COMPANY'S NAME: XWS Cross Wide Service GmbH X WS
YEAR OF FOUNDATION: 1998

LOCATIONS:
Regensburg, DE

INTRAPRO INNOVATION ROADMAPPING

REFERENCE CUSTOMERS:
Siemens, Drager, Bayer, Zeiss, Rygol,
Yazaki, Continental, MAN

FOCUS ON SECTORS:
Generalist - no industry focus

EMPLOYEES: 15 - 50
WEBSITE: www.xws.de

CEO: Wolfgang Birke, Lothar Stahl

FURTHER SOFTWARE PRODUCTS:

Multi-Project Resource Management,

|dea & Request Management,

Business Case Development, Portfolio Management, Roadmapping, Net.InOne

BUSINESS AND SALES MODEL: Product, Consulting

View after login
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10.000FT PLANS - KEY FACTS

COMPANY'S NAME: 10.000ft 10
YEAR OF FOUNDATION: 2012

LOCATIONS: 10.000FT PLANS

Seattle, US REFERENCE CUSTOMERS:

Zeeagency, Azulseven, Technocreatives,
Heliotropearchitects, Tackmobile, Dtdigital,
simplelogica, volum8

FOCUS ON SECTORS:

Architecture and engineering, education,
management consulting, media production,
design, IT services, marketing and advertis-
ment, software engineering

EMPLOYEES: 15 - 50
WEBSITE: www.10000ft.com

i

CEQ: Martijn van Tilburg g;

=
FURTHER SOFTWARE PRODUCTS: T
10.000ft Insights =

‘i [P —
BUSINESS AND SALES MODEL: Saas, Product -

View after login
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CASUAL.PM - KEY FACTS

COMPANY'S NAME: Casual.PM - CAS UA L

YEAR OF FOUNDATION: 2012

LOCATIONS: CASUAL.PM

Kiew, UA REFERENCE CUSTOMERS:
Not specified
FOCUS ON SECTORS:

Generalist - no industry focus

EMPLOYEES: 5 - 15
WEBSITE: www.casual.pm

CEO: Victor Teslenko

BUSINESS AND SALES MODEL: SaaS

nnnnnnnnnnnnn

View after login
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CRAFT - KEY FACTS

COMPANY'S NAME: Craft 10 Ltd. C ra f t

YEAR OF FOUNDATION: 2015

LOCATIONS: CRAFT

Tel Aviv-Yafo, IL REFERENCE CUSTOMERS:
Not specified
FOCUS ON SECTORS:

Generalist - no industry focus

+uEEa800 @

EMPLOYEES: 5 - 15
WEBSITE: www.craft.io
CEQ: Amir Rosentuler
BUSINESS AND SALES MODEL: SaaS

MVP S Version 3.0

Vérsion 2.0

View after login
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FEATUREMAP - KEY FACTS

COMPANY'S NAME: Salience SAS ® FeaturelViap
YEAR OF FOUNDATION: 2013

LOCATIONS: FEATUREMAP

Troyes, FR REFERENCE CUSTOMERS:

Xebia, CNP, Pearson, Alere, Deloitte, AXA,
Globant, Bankdata

FOCUS ON SECTORS:
Generalist - no industry focus

EMPLOYEES: 5 - 15
WEBSITE: www.featuremap.co _ T
CEQ: Tristan Thevenin 3 w W “
BUSINESS AND SALES MODEL: SaaS . R e
View after login
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PLANISWARE - KEY FACTS

J
COMPANY'S NAME: Planisware Deutschland GmbH P I anisware

Get innovation to market
YEAR OF FOUNDATION: 2003

LOCATIONS: PLANISWARE
Monchen, DE REFERENCE CUSTOMERS:
Chatillon, FR Novartis, Bayer, Lilly, Peugeot, Biogen,
Salford, GB Roche, Sanofi, Airbus
San Franzisco, US FOCUS ON SECTORS:
Trevose, US Generalist - no industry focus
Loomis, US
Denver, US
Houston, US
Tokyo, JP = —r
EMPLOYEES: >50 » e g
WEBSITE: www.planisware.com ,‘  pp—— -
CEQ: Gilles Chéne, Pierre Demonsant = v
BUSINESS AND SALES MODEL: SaaS, Product View after login
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INNOVATION FRAMEWORK - KEY FACTS

INNOVATION FRAMEWORK

COMPANY'S NAME: Innovation Framework Technologie Technologies
YEAR OF FOUNDATION: 2006
LOCATIONS: INNOVATION FRAMEWORK
Paris, FR REFERENCE CUSTOMERS:
New York, US Rexam, Hexion, Shionogi, SEB, Loreal, LG,
Seoul, KR Deutsche Telekom Laboratories
Tokio, JP FOCUS ON SECTORS:
Generalist -no industry focus
EMPLOYEES: 15-50 = =

ooooooo

WEBSITE: www.innovation-framework.com

CEO: Colin Palombo B ,..

BUSINESS AND SALES MODEL: Product, Consulting - —
View after login
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ACCEPT360 - KEY FACTS

COMPANY'S NAME: Accept Software Inc. ‘:’ Accept Software,
YEAR OF FOUNDATION: 2002
LOCATIONS: ACCEPT360
Austin, US REFERENCE CUSTOMERS:
Not specified
FOCUS ON SECTORS:

Generalist - no industry focus

EMPLOYEES: >50
WEBSITE: www.accept360.com

CEQ: John Hamm

BUSINESS AND SALES MODEL: Product

View after login
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OPINIONS OF CUSTOMERS

Through a survey among customers named by the software manufacturers we determined which aspects still have room for improvement.
The illustration shows three questions that were rated particularly well across all software products well and another three questions with
not so good rating: The rating scale consists of 1-7 (1 = not applicable at all, 7 = totally applies).

HIGH SATISFACTION

“The software product offers all necessary functions to efficiently master all given tasks”

Score: 5,6

“The software appropriately meets the demands of the work”

Score: 5,8

“The software does not force the user to follow an unnecessarily rigid sequence of steps”

LOW SATISFACTION

“The software is easy to expand if new tasks arise”

Score: 5,0

”

“The software is, within its scope, easy to adapt for different tasks

Score: 4,6

“The software gives concrete help for error correction”

\
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OPIONIONS OF SOFTWARE PRODUCERS

Part of the study was also a survey of the manufacturers regarding their own - self-perceived -
Unique selling points and future strategies. The illustration shows excerpts of the answers.

UNIQUE CHARACTERISTICS

+ Completely integrated platform, easily configurable and

extensive automation

+ Integrated project prioritization, resource usage, risk
assessment and task planning

« Mix of data and flexible interactive visualization enables
everything

FUTURE STRATEGIES

Saa$, reduction of complexity regarding the usage,
tighter connections between operational activity and
strategical planning, interdiscplinary collaboration and
ad-hoc exchange, e.g. by discussions forums, will beco-
me more important.

Adding new modules
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The listing of roadmapping tools is not conclusive. TIM CONSULTING FRAUNHOFER IAO
We ask software producers that would like to be added in Prof. Dr. Th Abel Dr. Sven Schimof
a future version to get in contact with TIM CONSULTING rol. L. thomas Abele f-oven Schimp
(thomas.abele@tim-consulting.eu). Hohnerstrafie 25 | 70469 Stuttgart Nobelstrafe 12 | 70569 Stuttgart
Telefone + 49 (0) 711 3151 5661 Telefone + 49 (0) 711 970-01
thomas.abele@tim-consulting.eu Sven.Schimpf@iao.fraunhofer.de
tim-consulting.eu iao.fraunhofer.de
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